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Case Study: Hate Speech in Social Media and Advertising

The military in the country A in Asia committed mass atrocities against a minority community,
which resulted in extrajudicial killings, violent attacks, including sexual violence and abuse, and
displacements. Along with the violent campaign, the military actively and aggressively used social
media to propagate anti-minority hatred that dehumanised the minority community and fuelled the
discrimination against them.

Later, independent investigations concluded that social media played a significant role in the mass
atrocities. One particular social media platform B, that is dominant in the country, is accused of
failing to act appropriately and indirectly contributing to violence by amplifying discriminatory
content. The platform’s business model is criticised for relying on invasive profiling and targeted
advertising that help spread harmful information, as its algorisms prioritise inflammatory and
divisive content to maximize user engagement and advertising income. A year later, the company
B admitted that its measures were inadequate to prevent the misuse its platform.

Even after these revelations, human rights organisations reported the prevalence of harmful
content on the platform B. A Japanese company C was alerted by international and local human
rights organisations that its advertisements on the social media platform were displayed next to
posts that promote hate speech and disinformation against the minority community in the country.
The account making those posts seems very likely to be linked to the military.

Not only this suggests a reputational issue for the company for having their advertisements
alongside such hateful content, but also it raises a concern that their advertising spending is
inadvertently funding human rights violations and abuses which can amount to crimes against
humanity.

Guiding questions

e Who are key stakeholders concerning this issue?
e What actions can the company take and to/with whom?
e What are challenges for the company and stakeholders?
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